
Pitching top 10 (with thanks to Stephanie Palmer, author “Good in a Room”; Producer Jackie 
Sheppard, footprint films and consultant to The Pitch competition; and Rick Snyder, author 
“Save the Cat”) 
 

1) Lead with genre: 
i. Gives context 

ii. Don't say can’t be defined there is no Bookshop section for that! 
 

2) Talk about as few characters as possible. 
i. This is about Sally, friend Sid knows dancer called Ben, Ben is cousin 

of Gill married to mafia boss…. NO! 
 

3) Pitch frequently to identify patterns of feedback 
i. Rick Snyder suggests random strangers – at least use friends, 

ii. Work out your tag line (theme), log line (leads with character) 
iii. What questions do people ask? Think about these, what are you 

failing to communicate, is there a recurrent issue to address. 
iv. When do eyes glaze over? Remember the film business is a business - 

get buyer's attention and interest, get them emotionally engaged, 
move them! 

 
4) Don’t give positive opinion of your film. 

i. Let listeners form opinion. 
 

5) Make statements & offers that are real 
i. Only mention people with skin in the game.  

ii. Always tell the truth, and don't lie. If you don't know, don't pretend 
and don't be afraid to say that. 

 
6) Don't argue. (and when you want to stand your ground for artistic reasons, do so 

with respect to the critique you wanted to argue with) 
 

7) Do your research. - You hit home runs not by chance but by preparation! 
i. What will sell in the marketplace? 

ii. Prepare material – story 
iii. Prepare audience – who are you going to see? What will they want? 
iv. Prepare yourself – remember the warm up time. The chit chat, getting 

to know each other. 
 

8) Don't give up. 
 

9) Write something you know about, care about and above all something that is 
good. 

 
10) Remember that The Pitch is about short films (be cinematic, but don't pitch a 

feature film – and work out the difference!) 
 



A couple of bonus thoughts for you as you plan to enter the pitch: 
 

1) Think contemporary not swords and sandals (so Shawshank Redemption, not 
Passion of the Christ).  

2) Think Short! 
3) Look at the pitches that have done well in The Pitch competition – you can find these 

at http://www.enterthepitch.com/watch/ . This will allow you to look at the longlist, 
shortlist, finalist and winning choices from the past 5 years in the UK. A smart entry 
in SA will look at some of the methods that have seemed to work well there, but tell 
your story not a UK story! 

4) Tell us the story, not why you think it will be great. 
5) Not all entries have to be video pitches, storyboards are arguably easier to do to a 

higher standard. Of course a video pitch may show off your skill at making film, but it 
may not be the best investment in terms of telling a clear pitch. 

6) One great way to start is to identify the area of life that interests you and then 
research where those stories might be in the Bible. For example if politics is your 
bag, then try reading the book of Daniel, or Nehemiah, or Esther. If you are looking 
for conflict and oppression stories then try the book of Judges. If you’re looking for 
Romance try Ruth! 
 

 
If you have no idea where to start with the Bible at all – ask around for someone who might 
or drop me a line at Luke.Walton@enterthepitch.com I would be delighted to give you some 
advice. 
 
I look forward to seeing your pitches! 
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